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L I T E R A T U R E  
T H E  R E T U R N  O F  "LA 
L L U M A N E R A  D E  NOVA Y O R K "  
THIS FACSIMILE PROVIDES US WITH THE OPPORTUNITY TO STUDY 
A DELIGHTFUL SAMPLE FROM THE EARLY COMMERCIAL AND 
ARTISTIC RELATIONS BETWEEN CATALONIA ND AMERICA IN 
THE NEW YORK OF THE NINETEENTH CENTURY -AT OUR 
LEISURE, WITHOUT LONG DELAYS OR JET LAG. 
A U G U S T  B O V E R  1 F O N T  C O - O R D I N A T O R  O F  T H E  N O R T H  A M E R I C A N  
C A T A L A N  S O C I E T Y  1N T H E  P A I S O S  C A T A L A N S  
o the great variety of trips to New 
York on offer at any travel agentls 
should now be added a totally 
new opportunity: without even leaving 
home,.we have the chance to see the city 
through the eyes of those Catalans who 
emigrked thére at the end of the last 
century. 
That this extraordinary journey should be 
available to us is dueto the determination 
of Lluís Urpinell, president of Edicions 
Anglo-Catalana S.A., who has been 
working at it for three years, with help 
from the Conselleria de Cultura de la Ge- 
neralitat de Catalunya, the Catedra 
Barcelona-Nova York, and the lnstitute of 
North American Studies in Barcelona. 
Their joint effort has led to the publication 
of the magnificent facsimile edition of La 
Llumanera de Nova York' the monthly 
Catalan magazine published in New York 
from November 1874 to May 1881. 
Bringing out the first Catalan publication 
in America was the work of the adventu- 
rous Barcelona journalist Artur Cuyas 
i Armengol, who lived in New York 
for some fotiy years, helped by the 
draughtsman from the Daily Graphic, Fe- 
lip Cusachs, who printed the drawings 
using the same innovatory technique as 
his newspaper, so that the magazine was 
"the third periodical in the world to which 
such a useful invention has been applied". 
The venture also had the material support 
of Emili Puig, a businessman who had set- 
tled in Broadway, and of other Catalans 
in the United States, Cuba and probably 
other places. Born under the impulse of 
the Catalan Renaixenqa, the magazine 
appeared in the United States -its name 
was a humorous allusion to the Statue of 
Libetiy and New York harbour- and was 
aimed at Catalan emigrants, at "the 
Catalans scattered around the world". As 
well as New York and Barcelona, La Llu- 
manera de Nova York had agencies in 
New Orleans, Cuba, Puerto Rico, Mexico, 
Guatemala, Venezuela and Peru. 
Its exquisitely illustrated pages allow us a 
glimpse of an active Catalan colony with 
important commercial interests in the 
American market, while never losing track 
of the day to day heartbeat of the Paijos 
Catalans. So, for example, it combined 
news about the 1876 Philadelphia exhi- 
bition and the quality and extent of 
Catalan participation with an article 
about Thomas A. Edison w i t h  a dedi- 
cation by the inventor- a report on the 
Jocs Florals and news a bout the Associa- 
ció Catalana d'Excursions, Catalan 
communities in other countries, life in 
Catalonia and North America or the 
Catalan travellers and steamships that 
passed through New York. La Llumanera 
-the shortened form of the title, adopted 
in later years- published a number of 
supplements, or special editions, like the 
ones given over to Maria Fortuny, Anselm 
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Clavé or Catalan women -"written 
entirely by themselvesl'- and, as Joaquim 
Molas recalls in his prologue, had 
planned one on LMtlanfida, as a homage 
to Verdaguer. Amongst Cuyas's regular 
contributors were names such as Frederic 
Soler or Rossend Anjs and even the 
young Josep Yxart. All this without for- 
getiing the humour -not in vain was its 
subtitle during the eady period "revista 
catalana de novas y gresca" ("Catalan 
review of news and amusementM)- 
which, no doubt, from the first number, 
with its famous cover illustration involving 
Uncle Sam and Sr. Ambrós, to the last, 
passing through the word game La Mare 
de les Llenguas, must have been such a 
help in relieving the homesickness. Yet an- 
other attraction on this iourney of ours is 
the period flavour of the publicity, with 
advertisements such as those for the Hotel 
Español, in New York, that promised "a 
CATALAN interpreter at the harbour on 
the arrival of al1 the steamboats from the 
Antilles and Europe"; the Broadway firm 
of Devlin & Co., "the principal tailor's and 
ready-made clothes shop in the United 
States", that had a member of staff at its 
establishment on the comer of Grand 
Street "who understands Catalan", or the 
businessman Francisco Lladó, who adver- 
tised himself as a "catalá entussiasta". 
This facsimile provides us with the oppor- 
tunity to study a delightíul sample from 
early commercial and artistic relations be- 
tween Catalonia and America in the New 
York of the nineteenth century - a t  our 
leisure, without long delays or jet lag. 
Now, with a long history behind these re- 
lations, we smile as we re-read the words 
of those pioneers, of Cuyas and his 
colleagues, on the subied of Catalan 
steamboats: "Much do we reioice that 
there should be direct relations between 
Barcelona and New York and God will 
that they should last". • 
